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"Advertise best buys"------------ 29 nnn nnn 
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IV, WHAT ADVERTISING MATERIALS WERE POPULAR+--a-nencncecnneennnnnn ne 


"Be WiseeseSave Foods e Save Money" was the most. popular of 10. 
slogans women were asked to select among e : 


Red was the favorite color among four for placards. 


tural Economics, United States Department of Agriculture for the Office 
and rie Conservation, ee Stetes ies rar Na ial Agriculture, It 


by the ‘Office of Food and be ee: eee in cooperation vith local 
1orities and business men in York and Lancaster Counties, Pag A comparison 
rt describes a similar survey among retail food merchants. The program took 


28 during the latter half of May and all cf gyne 1948, The interviewing on 
h this revort is based took place during June end July 1948. 


The basic purpose of the Banner Food Prorram was authorized by 
Public Law 395, 80th Congress, It was to increase consumption 
of plentiful foods which would reduce the denand for the rela- 
tively scarce foods end so tend to ease the infletionary pres- 
sures on cormodities, 


The program designed to meet this besic purpose included the following 
tures -- all of which are appraised in this report or in the report about 
ilers' reections to the proprem 


Foods that were plentiful were listed. These lists were fiven 
to local retailers who were asked to feature them as they 
thought advisable. 


_ When featured, the foods were marked by small placards as banner 

_ buys; were sometimes arranged in displeys in the store or in the 

store window; and were sometimes advertised in the neowspspers by 
the stores, | 


News articles about the cempsaign and its progress were published 
in local newspapers, The campaign was elso advertised on the 
radio ° 


_ Some grocers distributed a leaflet about the program called "Hello 
Housewives". At the same time, posters advertising the USDA cook- 
book "loney-Saving Main Dishes" were pleced in the stores and a 
booklet "Use Plentiful Potatoes" was distributed. 


THE SAMPLE 


The universe sempled was all urban households in York and Lancaster 
ties, Pennsylvania; the total number being approximately 50,000. The 
le included 408 households. 


There are 12 cities in the 2 counties. The four largest were euto- 
lly in the semple because of their size, The remaining eight were put 
cu! strata of about the same size, One tow was even, with a 


wo Lergost, York and “Lenenstor a | senrle oP eiaheeese in wus sample 


eee cities ‘the craton listed the adérosses in ine sample 
end a rondom sample vas selected from these addresses, 


@ only acditional criterion for inclusion in the Ree was that at 
neal a ang be prepared in the household. 


f Ae ew-as Measured by He £osstaiow of Panels 
: . i): wives in York and Lancaster Counties who 
said they heard of it 


One-third of the housewives said they had read. or Ma something ae 
ae Buy Fo Food, Program. | | 


Percent 

Heard about program =. § 82 

Did not heer. . se dine MG 7 be 
Se eh ascertained ae ke ets 
Total A TOOHeN 


a of housewives °- ~ 408 


of women who heard of the campaign from 32 ae on seeenen 

Some housewives said they had heard of the campaien, but had no 

with mie knew nothing about it. Judging from their answers to a group 

tions Y/ it would appear that only a fifth of the women knew about the exi 

of ee campaign in their own community. The other 15 percent either confu 

with some other program, thought it had not yet started or was in some ¢ 

community than their own, or just had vague memories of ee seen a Pp 
the one shown...but knew nothing more. 


ot eae mene 


aa ae made were "chiefly Ah te fe Oe es Hy. se 


"What have you heard about this copelery eae 

_ "As you understand them, whet were the purposes: of ‘the Ben 
: : Program?" ji 

- "Do you remember which foods were called !Banner | 


and the interviewer's comments about her knowledge. 


urposes of iy a aware ic the SAEEOHG 
¥s een are the KL puEpeaGe of the Banner uy Food Progrant™ 


Percent Percent 


36 a. 
11 ‘ 
t. 
ome has shown me to use of the plentifu foods 
-and less of the scarcer foods." "To get rid 
ine the stuff they had too much of on hand. If ; 
they had items left over those were the ones 
marked down.” All I can think of is to buy 
‘plentiful foeds at lower prices." 
| reduce food prices only. 3 | aa - 8 
"They (banner foods) were to be lower in price 
to suit the pocketbook." eee” "To bring dom : 
prices of foods"... Mr inform people of the 
_ cheaper foods"..." "For people to buy the 
- cheaper foods." ; 
dispose of plentiful or surplus foods 7 a fee 
- “Acquaint people with excess foods..." "To sell 
whatever they have the most oft yt “ay was to 
move plentiful foods, I. don't think it entailed 
a reduction in price™..." “Just pushing over- 
_ stocked items," ' 
1% er specific purposes — : 3 
*Dump old or inferior stocks 
"Wasn't that to get rid of the cheaper grades of 
foods in cans?" 
Save food to help Europe 
Jato help people save food so Europe will have some." 
Gast housewives to, stock up 7 
"Tho wey I understand it was to put dna: supply 
Peat. reduced | prices." 
Encourage sale of healthful or nutritious foods 
“It's supposed to help yeu get the right ame unt 
of vitamins, eto," 
sral or vague purposes 2 


"Help people in these times with their foed 
“uproblems. "y's." 
. «Ohare a _understend Boey were sees about avon: 


The moe pare tene misco BDC ; ex 
the foods selected for it were supposed to be specia Ale, © ks 
More than helf of the women who said the purpose wes to dispose of p 
foods and reduce prices thought thet the saving was supposed to be" 
resulting from cuts in the prices of the plentiful benner foods — 


"Because of plentiful foods - they don't wmt them to 
go to waste - they lower pricess see 


is a sample of this kind of response. 


planation of the purpose eas an attempt to relieve inflationary pressure on 
scarce foods with an ultimate Bont of price reduction or steblization. 


"To get people to buy the foods that are in season and 
stay awey from higher priced foods so the demand wi 1 
get less and the prices will eventually come down."... 


* 


is a sample of the more accurate statement of the program's purpose. 


From answers like: "To try to reduce prices of articles by selling 
plentiful foodg" it is not possible to determine whether or not the housewi 
who gives them is thinking of immediate and direct price reductions or long 
objectives. Many answers were ieee framed. 


Less prevalent but much more obvious misconceptions about the program 
shown in the table on page 3 under the head of "Other specific purposes." In 
all, the idea of using plentiful or surplus foods was stated as a purpose of ‘ 
the program by enly 15 percent of the York and Lancester urban housewives et 
less than helf as many as heard of the program. : see 


~-as measured by the proportion of housewives who 
approved of the purpose of the PRoer ay 


wives, or pre help people with their food ree a large me jority of yore? 
who said they had heard of the program approved of the purpose they escribed 
it. There were a few whose antagonism to the program was spparent from the 
statements of its purpose -- those who said it was just to dump or get rid 
inferior or old stocks of food. A few others either quelified their approva 
or criticized the program but most often this was onthe basis of its operati 
rather then RUE DO Gee (See Sabo g ae: page 14 of this report for a more com 


conservation progroms.) 


RN OE YS AE RE el RR Am aN RR A eS Ne eer or us et em me es A sem 


Be, ay grocers did reduce prices” on the foodsttiny seleoted, 


| frame 


Bodvessc6P Naat a meueee fo Houene was she purpose of the program, 
asked, "Do you think the Banner Food Program has accomplished this?” 
g who. were willing to answer either "Yes" or "No" opinion was equally 
od about whether or not the program was successful. 


mereene Percent 


Heard of Program and thought that - 36 a 


ae. eae 


Program accomplished its purpose | ae 
: Program did not pecem ey its purpose 1h 
Undecided or don't know | | 6 | 
Stated no purpose for Program 8 | 
Did not hear of Program ; 63 
Not ascertained See 
Se ArO TH a } | ee xele 
Number of housewives 408 


» 


SUCCESSFUL: "Yes, because they are advertising in the papers." 
NieBan think most people will heed these adver- 
tisements." i 
UNSUCCESSFUL: "Not enough people know about it, There hasn't 
cae tg béen enough advertising for people to know the 
ee 7 »- purpose." 


Effect of program on food prices : 


SUCCESSFUL: "I know some products have come down in price. 
I think they were under the banner." 


fe eee "No, This Banner Buy Food Program isn't doing much 
wee ” . to keep Pres Sowa, as far as I can see." 


ws SUCCESSFUL: "Tl think so. Oe See a bushel of apples and 
: : canned them." 


vb 


UNSUCCESSFUL: "Definitely not. At least as far as I'm concerned. 
. I didn't buy any." | 


Observation of local 


SUCCESSFUL: "Yes it has. It's gone over quite > 
In fact they held it over a couple 0 
UNSUCCESSFUL: - "Not around here--see we don't have it here,’ 

: "T dontt think it's very populer around here. — 


Women vho thought the program a failure were more likely to give 
reason for their opinion than those who thought it successful. In addi 
the measures listed above, the explanation that the program was @ fail . 
cause "a great deal of folks have a disposition to want what they want an 
buy that" is mentioned frequently by those who thought it not successfule 


--as measured by the proportion of women. 
who said they bought Bannered Foods . 


Only a third of the women who said they knew of. the Banner Buy Pre 
or 13 percent of all the urban housewives in the two counties -- report 


ing any bannered foods. 
Women who said they: Percent Percent ; 


Heard of program end - 


Bought some Banner Food 13_ 
Bought food because of the program oe 3 
Bought food anyway--but increased 
quentity because of program 4 
Bought food enyway | Bi 
Didn't remember 
Did not buy Banner Food ane CER Se nae haha 
Didn't remember whether they bought any tek 
Question not asked because ai canecuh ice ‘ 


lack of knowledge 
Did not hoes of Program 
Not ascertained 
Total 
Number of housewives 
Less then a tenth of the women said the campaign affected their 


either by inducing them to buy food they would not have bought otherwi 
increasing the quantity of banner foods they bought. oa ; 


Ten percent of all the women, or more than a fourth of those. 
heard of the campaign, said they did not buy any banner foods. a ae 


‘are the reasons they gave for not 


foods 


ee TO rene end canned citrus fruit juices. 


. ee aN bo foods: /enly a eoiow ne were mentioned by as much as l per- 
/ of the housewives: Baked beans (or beans), noodles or macaroni products, 


4 All ieee one 13 foods received a fifth of the mention made of foods 
ht under the Program. Only two housewives who reported buying banner foods 
oned jae ai that were not supposed to be bannered. The eee ca 


: --as measured by the a. ene of women who 
said the program helped them 


-_ Women who said they bought some bannered food were ebout equally divided 
he subject of its helpfulness in general but a majority of them said the 
er buys had been good ones for them ‘ 


Question 1. "Wetve talked quite a bit about the Banner Food Program. 
» Do you feel this program has helped you in any way?" 


“Question 2. "Do you feel the banner buys have been good buys for you?" 


Question 1 Question 2 
Pct. Pot. eet. Pete 


i eee eied that they: 
Bought some bannered foods - 13 Lote 
Agreed with stated question 
Disagreed with stated question 
Don't know. or uncertain- 
phen, ee crbuenet, 


KK oo 
vw HC o 


Number of housewives hes 408 


Reasons given for the program's helpfulness are © ly hi 
save money and it gave nutritional advice. Some of the women who 
gram had helped them mentioned limitations or qualifications -- i 
a very few pennies or it included too few foods or too limited: kinds o 
Those who thought the program did not help them said they made no sa 
result of it, that the foods were not the kind they liked or were of 
quality, or, from a different viewpoint, thet the program didn't last lo 
enough to be of helpe a an ys ge ost eh 


Three-fourths of the women who said they heard of the program. reported 
that they reed something about it in the newspapers; two-thirds of them menti 
having read some article about it before they were specifically asked a 


paperse 
There was no publicity for the program in newsreelse Newsreels we 
added to the list of media as a way of checking on the memory of the h 
No one volunteered that she had learned of the programs through the ne 
in response to a direct question about them, relatively few said they f 


anything about the program in the movies. ' 4 


Cee Ut 


The leaflet called “Hello Housewives", which was to have been u ¢ 
give-away by the grocers appears to have been the least effective method of 
disseminating information about the programs BF ne A 0s an 


+e 


II. HOW DID WMEN HEAR ABOUT. THE BANNER BUY. PROGRAM? 

News articles in newspapers appear to have been the most succes: 
of advertising this program. This was indicated by all three of the mea: 
that were used to ascertain the relative success of different media. 


measures were: 


First, spontaneous recall by use of the question, Bn! like to 
ask you how you heard about the Banner Buy Food Program?" | a, 


Second, recognition by asking, for each source not already 
mentioned by the housewife, "What sbout (the radio, storekeepers, 
etc.)? Did you hear anything about the Banner Buy Food Program 
' from (it, them, etc.);" team 


Third, evaluation by asking the women "Which of these do you fe 
you the most information ebout the Banner Buy Food Program?" 


i 


Lae 


4/ A survey among York and Lancaster County grocers shows thet rela 
proportions of them received or distributed this leaflet. Ree 


2 


eo re 


Source — ) Percent 
sicles in newspapers > 35 
32 


ae 


Lau z 4 : 
sements in newspepers 20 


ze) 


CH 


t called "ello Housee 


= 
— 


<0 


aaa housewives =147, the numbor of housewives 


ae i 
i 


ae 2 


e Recognition 
1 in addition to _ 3 
Spontaneous spontaneous Best Source 
recall recall _ (Sveluation) 


Percent : Percent 
ee 43 
52 9 
39 12 
51 7 
16 5 
16 eC 

5 1 
4. 1 
2 2 
: ths 
100 


who seid they had eee! 


/ ‘ . ‘4 4 é in 
e to the three ‘Kinds of ques- 


tho Hossa. of the eoeant “the pakuer. ed sed & 
more likely than those less well educated and older to 
heard of the Banner Buy Program. 


None | Some 
Knowledge of Program A Se eG Percent 


Heard of the, program > 29 or B6 
Did not heer of. the program — bi SE AO 64 
Not ascertained - ea -— 
Total 100 100 
Number of housewives 191 &8 
Age 
; Under 45 
Percent 
Heard of the program | 4) 
Did not hear of the progrem Ria ls 
Not ascertained bie 
Total ue 100 
Number of housewives i 202 , zh 


s/ Less than one+half of 1 percent 


Proportionately more of the younger than of the older women we 
school graduates. As an educated voung woman might be expected to r 
end get around to the stores more often than a léss well-educated en 
woman, it is not surprising that she was more likely to have heard, Be 
gene as eae ar 


Reactions to the Program! s Publicity 


A tenth of the WoDeD vho Puerta having heard of the program a SW 
"Yes" to the question: "Was there. anything about the publicity ‘that yor 
like?" Examination of what it was that they didn't like shows “thet real 
half of these women disliked the publicity. The others either took ¢ 
tunity to say what it was they disliked about the program itself, OFF 
what they disliked was the SPEROA EY. of publicity. 


The publicity was confusing, not clear--- 


"It wasn't clear. The article beat around the bush. 
didn't keep me interested enough to go further.” | 


UF aodale eet much sense out of the explanation. _ 
wasn't definite enough." Hs dl 


"I think it built me up for a letdow. 7 yas. disappointed 
after learning about it. It has not been advantageous for 
me yet. There were no articles there I really wanted to 
use for meals -- no variety." 

as Gee abet ge | 
"Yes, They didn't live up to their advertising." Ai 


The publicity was dull--- , : 


"There wasn?t any big flash or anything special to attract 
or interest people even to Se very far in the article. 
It wasn't ga Shae very well..." 


The publicity was unfavorable--- 


"The publicity seemed derogatory. It seemed to poke fun 
at the progren.' 


Effectiveness of Store Advertising Materials 


Bo the women who said they had heard of the Banner Buy Program 8 out of 
ay they did some of their own shopping. These women were asked, for each 
in which they reported having shopped, whether they had seen any of the 
5, banners, or displays used during the campaign. To avoid confusion 
t whether they had seen, it, they were shown samples of each type of dis- 


Some women seid they shopped in two or more stores. They bought some 
at neighborhood grocers, other things in chain or specialty stores. r 
example, these women might have seen a poster advertising Banner Buys in 9 Si 
store but not in a neighborhood grocery. In the following summary 

e, which shows. a total of all positive responses, such women are included 

the 46 pereont who said they saw the Banner Buy posters inside the store, 
a 44 eee who said they saw these i in the store window, end 


do own s (o) p 
Women who answered "Yes" to the following Percent 
questions: . 


"How about this poster advertising 
Banner Buys? Did‘ you see it inside 


the store?" 46 
"Did you see eny large posters like 
these on the window or outside the . 
store? - 44 
b] 

"Did you see this large poster 
(advertising recipe book) inside 

the store?” . a yah 37 


"Did you see any of these little 
banners inside the store?™ 34 


"Was there any special display e: 
; 30° 


inside the store? 


“Was there any special displa 
in the window about the Banner 


Buy Food Program?" 22 ee 
‘Number of housewives < 116 mk 


Women who 
saw banners 
Percent 
"Did you see these little banners ‘ 
easily or did you just happen to 
notice them by accident?" . ? 
Percent who seid "Saw easily" goo. a Ae 


“were the little banners placed on 
different food items all over the 
store, or did the grocer put all the ih 
Benner Buys together in one place in 3 een 
the store?" 

Poreent who said "All over the store" 67, 


"Did you meke a point of looking to see ra 
which food was bannered (or featured) _ | Barner 5s 
before you bought?" PORES Ea 
_ Perepnt who said "Yes" 
_ WNunber of housewives 


ies: . 2 aerate. A we 5 . 


| ——-—«Bfeetiveness of Related Advertising — 


or Ue 


‘the 
ounty grocers advertised a USDA cookbook called "Money 


into Washington and receive a copy of the cookbook, 
cookbooks themselve 
e expected, 

copies of the book. 


"Did you happen to get a copy 
‘Money Saving Main Dishest?" 


S were placed near the posters, to be taken, 
a much higher proportion of Lancaster than of York house- 


‘same time that? the banner food campaign was going on York and Lan- 


Saving Main 


_In York County, cards were placed near the poster; housewives could 


In Lancaster 
As 


tions: "Do you ever use a cookbook or re¢ipes in your: cooking?" 
of a recipe book called 


York County Lancaster County All women 


Percent Percent Percent 

imes use cookbooks or recipes 7B TON | 15 
Yt a copy of the cookbook | 5 Pe 28 17 

d not get a copy of the 

68 eee 58 

cookbooks or: rocipes eS BAL ad 

: iM cage” a a is mes 

TGOn 100 100 ; 
housewives 201 207 408 


Mw 
Bia hd 
va 


ng 12 percent out of the 
shey: | mh 
“s in both counties also di 
e Plentiful Potatoes". 


7 


had just read them, 


Le 
pai 
eh 


ene 


 Potatoes'?" 


1 “asked was "Have you had 
any of the recipes yet?" 


stributed a booklet of potato recipes en- 
Very few housewives reported having seen this 


percent of the women said they had used any of the recipes. 5/ The 
17 percent who had received recipe books re- 


"Have you seen a booklet about potatoes - called "Use Plentiful 


Sha Gime es eh, ; - Percent 
se Have seen the booklet 6 
Have not seen booklet 91 
Not ascertained 3 
Total 100 
Number of housewives 408 


a chance to read enything in this recipe 


i 
5 
3 
ke 
v 


So far this report has concerned itself exclusively 
with the Banner Buy Food Program as it was. conduc’ 
4n York and Lancaster Counties. Because of this, thé 
only people whose opinions have been shown are those — 
of the minority - 36 percent or less - who were in~ — 

’ formed about the program and its operation. The _ 
following section concerns itself with all the York 
and Lancaster County housewives and deals with their 
ideas about theoretical food programs, slogens, and 
advertising materials. Its purpose is to find clues © 
to what kinds of programs are theoretically acceptable 
to housewives, what kinds of appeals have the most in- 


terest for them, and yhat advertising materials are the 
most popular among thom ~ a ee 


III, WHAT APPEALS WERE APPARENTLY EFFECTIVE? 


Housewives were handed slips of paper with the following six stat 
on them: 
1. “Advise people which foods are best buys at today's prices." 
2. "Get people to stop wasting food." | 
3, "Conserve food here to help out people in Europe." 
4, “Work out a program to cut food prices." 
5. "Get people to buy more surplus foods." 
6, "Teach people the right foods to eat for a balanced dist.” 


the Government might do something about. I'd like you to look at these 


me what you think of them." They were then asked, for each of the six 


sidered most important. 


The reactions to these programs were desired in terms of Governmen 
sponsorship. As Government sponsorship is only one of alternative ways | 
carrying out such programs, two questions about each program were asked 
first question dealt with the idea of having a program to cut prices, p 
food waste, etc. The second question asked whether or not the Governme 
to sponsor such a program. ae 


The purpose of asking this series of questions was not to learn wh 
of program the Government ought to sponsor, nor do the results of the ques 
constitute any sort of recommendation about what kinds of programs ough 
adopted. Rather, they constitute an index of relative acceptability o: 
appeals which might be made in eny program aimed at popular acceptances 


, County housewives” rahi reve Yooen. aenyi need in 
thet a Government food program would reduce food prices 

ave gai ed far more support among them than one they thought had, 

n purpose, any of the other five objectives among which heey were, 


‘sol i : ; 4 ie 


Percent 


50 
" as 


oO you ‘think enything should be ‘done above the price of food?" he 


* 


: Percent 
an No. a 1 
Pipe, : ‘Uncertain 6 
Soe eke ascertained __ Pa 
fe AY ok LOG BL a OO 
Number of housewives 408 


previous questions on the same subject specified high price of 
tions were among those asked very early in the interviow, bee 
of Government sponsored Pirenens was introduced. 


Bi ght out of fen of the apiteve teed! Tpobeswivee’e roved 0: 

_ Government-initiated program to cut food prices. In interpreti 
it must be remembered, of course, thet the questions se asked 

July 1948 when food prices were at a peak level, wn hee 


oa 


Questions: "What about the idea of a program to Lt, pee prices? 
you feel about that?" 


5 IF APPROVAL EXPRESSED: "Do you think the Government: should me 
| start such a program?" — Pa: 


Percent Percent Percent 


) 


Approvedof idea ‘ 79) 
Approved with qualifications | 8) 


Approved of Government 
sponsored program 78 


cs 


Approved with qualifications 


Disapproved Z 

Undecided or don't know ce 
Ps," Not ascertained 2 
if Disapproved of the idea 5 
Undecided or didn't know 5 
Not ascertained | eee 
E Total | 100 
: Number of housewives | Mien eck 


There is no evidence that the women who said that they would like aime 
i Government program to cut prices have any concept of the implementation | whi 
such a program would require, and there were only a few like the housewi e 

quoted below, who spoke in terms of an actual program: te 


i 


rhe ceiling price would be about the best of all programs." 


Two-thirds of the women said they approved of the idea of cutting 
' thought that the Government could do it. There is evidence in the 4 swer 
‘ the question about the Government's ability to reduce food prices, 
ey housewives think of Government as a separate and omnipotent body, which 
: only give the order ond prices would be cut with no difficulty. 


; "T wouldn't know why not. They are the head of anything — 
‘is; else. They can stop prices too." 


"Yos, it seems they can do anything else they want to doe" 


ear 


cae 


6/ See page 18 for the question md the table derived from ite 


i ih te 


she siomen said they ould Rrcseree 0 program to nengoe! food 
er five programs suggested. Many women spoko against | 
. moral terms. ‘Meny criticized the wasteful habits of neigh- 
ee eople, or other groups while protesting that they themselves 

tec ‘Some women who opposed waste with en elmost religious» 
ver were induced to consider it in terms of a program, much less 
mnment-sponsored program. In the following alte their attitudes 
the Snot,’ ascertained" category. 


‘ 


"How do you feel Bboue this next idea = getting people to stop 
crestsne food?" 


IF APPROVAL EXPRESSED: "Do you think the Government should 
start such a program?” 


A Rokored of idea Seah | 70) | 
Approved with qualifications : 1} ee 
Diporovad of Government sponsored program 48 
aed yabhedualiploabtons. | 7 
_Disapproved 10 
Te ccoidsa or didn't know | ss) 
3 
ea! 
” 
16 
100 
408 © 


Hab che: ah So! of food waste was often approached from the moral 
han the economic or administrative viewpoint is elso shown by the 
falling off in the proportions which approved of it when asked about 
erms of a Government program. Seven out of ten said they approved of 
of getting people to stop wasting food. Only about half, as the 


ws, approved of the idea of the Government sponsoring an anti-waste 


ET Oe, eh ae 


Opponents: of waste were also much less optinistie 10 : 
of reducing it by moans of a Government program than were the « 
high prices. Twoethirds of the advocates of a priceecutting pro. 
that the Government could: succeed with it. Less. than oes fi 
of an anti-waste program were similarly: Bee eo satis 


Questions: » About prices ° "Do you think the Government could oul 
prices?" hae 


2) hae waste - "Do you “think Beate a ees. 
a Sai Ml oes work? 


t ~ 4 ei rac oe 3 - 


ite, Cae eh aay ae +) so» ‘Reduce prices 


Percent » 
Government ‘could succeed 65 
Government could probably succeed 9 
Government could be partially successful 
Government could probably not succeed 
Government could not succeed ie 
Uncertain or don't know aise stiaeacti ss) 
Not ascertained ; Been 
Total . 100 

Number of housewives who approved eee: 

of the program 307 


"Teach Balanced Diets" 
About a tenth of the York end Lancaster County housewives ee 
preference for a nutrition-education program over any of the otherse mn 


would approve of the Government's sponsoring it. | 


Questions: “How about this last idea - teach people the right foods = 
! give a balanced diet. How do you feel about this?™ 


IF APPROVAL EXPRESSED: "Do you think the Government sh 


a 


ii Oe OL cena sae Percent Percent | Bere 
Approved of idea nes: ss Si Rela at eRe eh Peace. 
Approved with qualifications baa ve 
Approved of Government=sponsored fay: gl 


program sa sulla I ois 
Approved with | qualifications 6 
Peeerper nas . 13 
Uncertain or don!t know ; 
Not ascertained : 3 


Disapproved of idea 
Uncertain or don't know 
Not ascertained 

Total 
Number of housewives 


+ i 


wente A few 


that balanced dicts are too expensive these deys, anyweye Finelly, 
ercent of the housewives oppésed this and all food programs because 
think such programs constitute unwarrented Government interference into 
private ‘lives of the people. These péople opposed Government action on 
hé suggested programs. ee ae ne | 


te TEN 
Neuen) era Ho * s 


As-in the discussion of a "Stop Waste Program", there is a.decline in 
vel from the question about the idea of teaching nutrition to the one 
Government-sponsorship of such a progrem. Initially, almost 7 out of 
roved the ideas; only hetf approved of Government sponsorships 


o 


advertise Best Buys" 

| Aes program whose main purpose would be to advise people which are the 
est foods at today?s prices received about as many of the firstechoice votes 
one that would teach people the right foods to eat for a balanced dict. 


Ques’ ons: "How do you feel about the first one - a program to advise people 
which are the best buys at today's prices?" : 


IF APPROVAL EXPRESSED: "Do you think the Government should do 


this?" if 
reise Percent Percent 
Approved of pace 70) et 
“Approved with qualifications | 3) 
P _ Approved of Government-sponsored program 55° 
Approved with qualifications | Me 
-- Disapproved | 8 
 neertain or didn't know 4 
Not ascertained hi 
Disapproved of idea 16 
| Uncertain or didn't know ‘5 
Not ascertained ) 6 
Total 100 
ya 


Number of housewives 


The proponents of this progrem included thé nutritionally minded women 
nk that a best buy at today's price is the healthful food, as well as 


the bargain hunters who interpret a best buy as the cheapest. The opponents 
offered much the seme reasons that the opponents of en educational program 
a enced diet did -- that the program is unnecessary because women know 
he best buys are, or that people wouldn't pey attention to advice, or 
rovernment programs would involve unwanted interferences 


Ii, 


of the idea of having best buys pointed out. This’ sana to 55° pe c 


“Seven out of ten <= the same proportions that approv rom) 
stopping food waste and teaching people the foods for balance 


when a Government program was. mentioned. 


"Promote Seles of Surplus Foods" 


As a promotional appeal the idea of surplus disposal ay of) the 
mested, the least popular. Some of its lack of appeal may be due to inacc 
necessitated by condensation of the s tatement, for, yhen discussed el 
idea of substituting surplus for scarce foods received as much. approval as 
nost of the other programs. . Hint ‘ 


Guietiower “At times there is an oversupply of some foods = whet would | 
think of a program to get people to buy more of these and 
of the scarcer foods?" 


IF APPROVAL EXPRESSED: "Do you think the Government should t 
such a program?" 


pontoon 
Approved of idea 
Approved with qualifications | 
Approved of Government-sponsored program 5 dae? 
Approved with qualifications ) 
Disapproved 2 
Uncertain or don't know 4 
Not ascertained 3 


Disapproved of idea 


Uncertain or don't know 
Total 


Number of housewives 


that such a program eee reduce prices, or prevent waste, or alienate 
scarcity by giving everyone the chance to get some of the scarce foods 
two qualifications to epproval which were mentioned were if the plenti: 
were reduced in price and if they were desirable foods. . Reasons given 
opposing such a program were similar to those given for opposing the o 
programs. The only other reason mentioned by a few housewives is real 
contradiction of the premise, They said that farmers should not overp! 
any foods - or if they do, should be prepared to take the ne 


program as s approved of the idea of such a program This ut ecusene r 
the price cutting one are probably thought of in terms of Government 
more frequently phen the other three, te: 


of conserving 

7 ‘ew first-choice beeen: ated and ey more “indecision in indepene 
on than any of the others suggested. Attitudes toward the other 

f re rather sharply divided between epproval end disspproval -= with 
en qualifying their answers to any of the questions. Attitudes toward 
e ee cannot be nearly so well divided, as the follow ng table 


Be 


“het do you think of’ this one - conserving food to help. out ee 
Pee Phe in Europe?” Spe 


ipeneae t f , 


A Approved a ee a) | 
Had ENE eek "eh Poel 
Diesporeved i ; OP oS 
Pe tracked ee 1 
: Not ascertained,., ae 
Ee ae tee 
‘be Sumber ef ‘houeoni 708 3.408 


here appears to be hesitency about expressing a flet"No" in answer to 
oe no ee Hoe PEEenos people might feel to sending food broads 


. 
' 


"Just to a certain extent. -- if they are helping themselves. 
Ue “If not, they shouldn't, take food’ from here. If the food is 
ay  plentifd I'd say send ite If it's Asc nate keep it 
here." 


"Well, not too much After all, itts just like everything 
Lay Get people to See themselves. If we start, we'll 
have to keep iia oe 


; ae ell right. They shovld be taken care of -= especially 
! i eon Malet uc and een But we can't sores our own 


apsOn people." 


equal frequency regardies s of the attitude toward such a programs 
for end against are shown in the follow ng table: 


- 


Percent 
REASONS GIVEN FOR APPROVAL 


From United States? MAO WDOLITO 4 Liicieialaie eines eloteieters 
We have plenty, we should share vith those who 


CONIA sre goa) iy ecw a Widie elbiess wleletate a Wee erate owe ere niga 
Politically logical or expedient = to keep 
‘eLlies or PEACCr oe voeeevenevessesecceresaseeece 
We have surpluses, we should send them instead 
of destroying Chem. - ee vocecccovscoscccsescore 


From Europets viewpoint. .ccccconcsvescscessvoccse 


Europe needs food = dostroyed, hungry....cesecce 


RESERVATIONS 
From United Statest viewpoint....sssessssceoseees 


Help our own ELT Sues oc Ck ees Calkisie ee theba alee .oare 
Send only what we don't need or can't use,..... 
TPoit doesnttiifores cM Prices pe Ups eae seems wl 


From Europe's VEOWDOLNU Sv sma ieleietaret ei wialeiela ya sels e's 


If it is distributed to those who need it, if 

fairly distributed, CUGs clels'aicie Bie o@inlee os ewuletete 
If they pay for it or wrk for it; if it wuld 

not make them dependome in) ail eae 
If they need LG eds Buia tere ho leioteielaie ial auvtar meals eaers ateiela 
Only until they san support themsel wes, ....eece 
Tithe make nd progis Oni Abies even seule be eae es 
If they don't prepare for war againversescesseses 
If they can’t produce it thomselvessccccereeces 


REASONS GIVEN FOR DISAPPROVAL 


From United States! viowpoint..eréssssbolsnecisuiiee 


We need it; sending it creates scarcitiesececee 
We need its help our own LIrSterececcccssccecses 
It would force Our priceseccesccccscssveseseone 


From Europe's WEawoO LM Se. cial ek woe alee olds Ce ene 


They are lazy; charity would make them dependent 
They don't need POG SSS Soe Pe Ca hoe re aeten cere eee 
They: wouldn't help USecceevesevseessevesesessed 
Other = don't feed them to fight again; Europe 
doesn't appreciate aids; Europe oan feed her- 


SCL fesse seceeeceeereteesereseneeeeecereereeee | 


a a Percentages in this table do not mie to 100. It is a table of 


only. 
ee Loss than one-half of 1 percent. hh ny 


eee Government food conserva- 
ho did iSishaa Bi ig SA wie 


Readas eh 
Banner Puy Did not All 
Program hear women 


Percent Percent Percent 


Women who approved of Government 
“ae oem Haha program Y/ 


“Teach belonged dist | ee ihad ens Whee 74 
| Promote sale of aE He ce LR Gb 74 76 
: Se about best buys AiTee:. 71 73 


_— Stop. waste of food fe PTs 71 71 


4" ? Me 
A Aah ae sets 


Percent ie approved of: ue: 
Bee tye ton of food to aid Seles 43 OT 39 


Inmber of housewives pes 4 147) how 258 408 


melades those who qualified their Saeeey 


fate) t Sho he dy " 


Py, WHAT ADVERTISING MATERIALS WERE POPULAR? 


In addition to the questions about the theoretical de- 
sirability of this or that kind of food conservation 
“program, housewives: were asked to rate some slogans and 
‘placards that were used in, or proposed for, , the campaign. 


mye play SF : : al 


t of ten said that the slogen “Save food - fight inflation" is all 
1c ks | ) | 
hoe ten said it isn't a good slogen and one out of ten is “not 


PS taek rate of expressed approval of the slogan is not sO “significant 
ght appear. In the first place, there is evidence that much of the 
is not to the slog as a whole, or even to the slogm at all, but 

) the idea of “Save Food". Here are a 2 fow sample 8 of answers which 

y this impression, 

Pe rst: all right. TI believe in saving food." 

"That's a good idea. You should always save food, regardless." 
Thats all hee They shouldn't buy more than what they really 


L wa On this poster I've shown you there is a BayARE - 
flationt. What do you think of that saying?" 


eed Oe 


Speed Gaeatoee - aten Sar expla 
the idea of saving food. A few who wre “dnoluded amo 
opinions of bine slogan were not ascertained said by el don't eae 


what it moans". Others saids ; ib 


ie don't know. I couldntt say about the inflations 1 cant 4 
‘imagine wasting food." ' an tore 


One of the women who said the ae is all right went on to cr 


"T think it's very good but a lot of people today do Abe know 
what the word inflation means. I think it would be better 
to say !save money'. It would be easi r for nae Jaca 


person to understand." 


Ten slogans, in addition ‘to the one used during the 
campaign, were shown to the housewives and they were 
asked to choose their favorite es well as the one they 


liked least. 


tas 


One-fourth of the women preferred "Be Wise = Save Food =~ Save Money 
of the other slogans, It received the largest ee SES votes. 


Question: “Here is a card with several different slogans on it. I'd 1. 
to look at it and tell me which one you like best?" "And whic 


one do you like least?" 


Like best 


sibeane on afr ; | “Porcent 

Be Wiseee.Save Foodee.Save TEN ee tain Ee ; : 24 
MORE for yoursDollar=-<tee-sbe Oe aro i en 
Helps you Save - Helps Others Livec--<----= 2" lee 

* Insures Health - Assures Thrift----------- 8 
Babi dotten tor Leste — orice ae ata ae 8 ‘ 
Cut Your Food A Mle ha PRP Sh git 6 : 
Food Fights for Democrney----------------- 5 
Your Guide to Food Savings------ atetehatateden at 5 : 
Eat a Hearty Meal--------------- woe neeonee ue 
Bat More - & deas Mores. nes cade oO ee 1 
Cannot choose among AS Oa ce A ee ay me 

Total-------- ene enn ne enna 


~ 
gg 
o 


Number of ‘housewlves<+-9<--—<9<sesoce~— Fee 


; 


hy 
hy, 


; 


icate why the slogan "Be Wise...Save Foodess |) 
The simple wording and obviously connected 


fost popular. ‘ 
be the reason. Their comments about the slogans they hoi da iadabran 
ication about why these were rejected, About “Eat a Hearty Meal" there 
kinds of comments: “Wo are trying to save food and you can?t do 1% 

end “How cen you do that at today's prices?" About "Eat more - Save 
at's impossible. ! 


Small placerds were used during the campaign to identify 
the banner foods on the grocerts shelves. These placards 
or banners were printed in red on white papers Other 

banners were made up (but not used)in the following colors: 

red and blue combined, green end blue. From among these 
the women were asked to select the color they liked best 
and the one they liked least. : 


most frequently selected as the favorite: 
1S "Yere is the little banner that was placed over certain food items 


Re -in the stores, We have it in several colors and would like to 
know which one you like best?" “And which one do you like least?" 


Color of banner | Like best Like least 
” ela acm ig UREA bd ee 15 
BLUC. cocnacscentccesece 12 36 
© Greene eeeeseeeeeeeseees 18 38 
Peden Eines sis be } 21 5 
Cannot Choos@esrscereoes 2 5 
Ne Not ascortaincds...eves - Bok 
a Heh pe erik Lee 100 100 

x Number of Ihisewi yeah? — 408 


¢ 
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